How We’ll Work Together *

Working remotely doesn't mean feeling disconnected. Throughout the project, we'll use a simple, organized workflow designed to keep
communication clear, timelines on track, and every file easy to access.

Each tool has a specific purpose, from scheduling meetings and sharing feedback to organizing documents and tracking progress, so
you'll always know what's happening and where to find what you need.

My goal is to make the process feel transparent, efficient, and collaborative from start to finish.

that require your input. You'll always know what stage we're in, what's coming next, and where to find the information you need.

This is where | create the magic*
(*design, archives, vectors, etc. You don’t really

have to worry about this one)

For us to Meet Remotely
So you can access all your
cloud resources.

For you to follow up your .
project, taking notes, wm}a :C:‘Tr y;)u to edit ?‘nd manage your
managing tasks, etc, etc. iles from anywhere.
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So you won’t forget
our meetings!

To keep communication
centralized.

This is how we do!

@ Calendly 3& loom

To book meetings at a time To make remote collaboration more
that works best for both of us. efficient and reducing

unnecessary meetings.

l Throughout the project, I'll keep you updated on progress, upcoming milestones, and any decisions

2 that require your input. You'll always know what stage we're in, what's coming next, and where to
find the information you need.
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How We’ll Work Together *

Most Used Productivity Tools for Project Management
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CONTENT PILLARS R LY

e Recipes & meal inspiration using Tozi e “Ingredient Spotlight” (blue corn, nopal,
products amaranth, agave)
e "How Tozi Eats" series (family-style meals, e Fun facts: ancestral + scientific benefits

tacos, brunch)
e Side-by-side visuals: “Before you knew it

e User-generated content: community was a superfood..”

tacos, home recipes
e Explainers: “Why we don't use refined

5 FOOD CONTENT (40%) @ EDUCATIONAL CONTENT (30%)

e Behind-the-scenes at markets and pop-
ups

e Meet the founders
e Press features, community collabs

e Entrepreneurial journey [ Latina founders

narrativa

& BUSINESS & LIFESTYLE (30%)
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